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Welcome to Spring and our 7th wonderful (yes it is)
Newsletter - Enjoy!
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Snappy, exciting (but not cliche) phrases can really sell L
an product or service.

Alittle imagination can turn all aspects of your production
into big selling points, even negative ones!

Remember ‘less is more’ in advertising. Be very strict
on word count. Get all the important information in, but
in as few words as possible. People have very short
attention spans and often won’t read past the first few Sm .

lines.
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product or service will be good before they spend their
time or money on it. Including quotes from existing
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SEE NEXT MONTHS NEWSLETTER !!!

we also create... happy customers :-)
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